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I’m a multi-faceted individual with many skills and experiences that 
adds an innovative approach to my work. As an art director, 
designer and sound practitioner with knowledge in healing and 
creating spaces of beauty and nourishment; I have found ways to 
amalgamate my areas of expertise that has led me on an unusual 
path within my career within the last 5 years which has allowed me 
to explore the things I feel most passionately about. 

I have combined my 15 years of professional experience in branding 
and advertising with my knowledge in healing practices and my 
understanding of the human behaviour to create entities, spaces 
and events that move our perception of reality through our senses 
to create meaningful experiences and interactions. 

I have compiled the following slides here for you to demonstrate 
the diversity of my work and my versatility in working across 
different brands and entities. I hope you find the case studies 
insightful and covers a range of brands to give you an informed 
overview of my creaitve abilities. 

Best  
Phan

i n t r o :  
M y  w o r k

SKILLS: 
Art direction 
Art and design 
Immersive experiences 
Brand experiences 
Digital and Social Media 
Animation 
Product assets creation 
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P o l y g o n

I’m the head of creative and design at 
Polygon and also facilitate immersive 
sound baths within the Polygon 360 
dome as the opening ceremony of the 
stage at the Wonderfruit festival in 
Thailand with under a collective 
called Earth Echo. 

My skills are applied across the board 
within the business; from brand 
creation to designing for digital and 
physical spaces and delivering artistic 
and healing immersive experiences 
that uses nature habitats to amplify 
nature’s resonance, combining scent 
and sound in an innovative setup.

WONDERFRUIT 2019 RECAP VIDEO 
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DIGITAL ASSETS:  
360 Audio mixes with audio 
reactive animation 

LINKS TO VIDEOS: 
https://www.youtube.com/channel/
UCB2H47NrUydETs15QZAcayw
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WONDERFRUIT 2019

SCENT DISPERSION 3D 360, SOUND AND LIGHT SHOW
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  WORK INVOLVED:   
Brand development / Art and design direction / Product develpment and asset creation / Packaging / 
Creative concepting / Digital assets  

I have been working on Viti Vinci since 
the beginning of it’s journey, working 
closely with the client to create brand 
assets across the board of the business.
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FRAGRANCE INGREDIENTS 
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SOCIAL 

How it translate to social 
 

Create engaging social posts that 
encourages users to discover the ‘ART OF 
AROMACOLOGY’ using scent pairings. 

- Social posts on ‘The art of scent’ through 
mediation that can teach our users how to 
unlock the power of scent for their own 
personal use. 

- Social posts on raw ingredients and thier 
health and healing benefits 

– social posts on the VV process
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VITI  VINCI  

DIGITAL  

INSTAGRAM grid
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Stylised Product shots

Eau de parfum, 50ml bottle   Eau de parfum, 50ml bottle with plantable carton 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Stylised Product shots

Eau de parfum, 7ml rollable, lid off Eau de parfum, 7ml rollable lid on
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Stylised Product shots

Hydrolates, 30ml Pure essences, 5ml
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Stylised Product shots

Mares Rock Diffuser Mares Rock Diffuser, open
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Scent+Sound Signatures 
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VITI  VINCI  

BRAND DEV.   MAY 2020

Artistic and vibrational sound interpretations of scent profiles 

Creating immersive soundscapes for raw ingredients, aromas, fragrances 
and essential oils will be a powerful component in which VV can own 
within the luxury scent market. This will set VV on a benchmark for 
pioneering new approaches in which perfume and scent enthusiasts can 
engage with a scent brand. 

These sound signatures will create even richer and more memorable 
experiences in which the audience can be captivated by. 

We envisage this to be a good basis to innovate within the industry - 
owning the belief of the power of scent and sound combined.
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FRAGRANCES , BLENDS, AROMAS, RAW 
INGREDIENTS 

 

Based on scientific research paper and a 
long history of sound and scent being  
combined together across religious 
practices, we believe that creating brand 
assets which includes sound as a way to 
bring the scents to life is fundamental to 
creating a deeper and richer experience 
with Viti Vinci senses.  

Based on this, we have looked at various 
ways in which we can bring VV products to 
life through artistically considered sound 
signatures within the brands creative 
assets and comms.

A T  T H E  C O R E  

OLFACTORY 
( S M E L L )

SIXTH 
SENSE 

( E X T R A - S E N S O R Y )

SENSE PAIRINGS

TOUCH VISION TASTEAUDITORY

Scent sound signatures
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Viti Vinci Sound 
Signature Themes

WILD 
NATURE

TOTAL 
IMMERSION

HEALING 
SOUNDS

LUXURIOUS & 
ARTISTIC

SOUND SIGNATURES WORKING PARAMETERS

Since we are  wi ld  about  
nature,  we feel  that  

natures  e lements  ( Wind,  
Water  etc)  and immersive  
f ie ld  recordings  should  be 

essent ia l  to  the 

The sounds should  be as  
c lose to  the v ibrat ional  

f requencies  of  the scent  
prof i les  so  that  i t  creates  an 

exper ience when both 
combined as  an exper ience 

wi l l  create  an enviroment  of  
total  scent  and sound 

immersion that  have pleasant  
and heal ing  ef fects  for  mood 

programming

Since the VV purpose is  
d ist i l l ing  emot ions for  

heal ing  ef fects  on mind and 
body,  we feel  that  us ing  

heal ing  sounds and 
instruments  is  fundamental  
aspect  when designing the 

sound s ignatures.  The use of  
b inaural  audio,  isochronic  

tones,  ancient  heal ing  
instruments.

TRUE TO THE SCENT

Any sounds ass igned  
to  a  scent  must  be a  c lose 

representat ion of  the 
aromans notes  and   

chracters,  so  that  when 
anyone l istens to  the 
sound s ignatures,  i t  

ampl i f ys  the characters  of  
the aromas and the 

habitats  in  which they 
come from.  

The sounds should  feel  
luxur ious and r ich  and 
wi l l  enr ich  any v isual  
content  of  VV brand 

comms to  convey the 
luxur y  of  the aromas 

and f ragrances.

Concept themes 

When approaching the design of 
the sound signtures, there are 
some fundamental parameters in 
which we must work within to 
ensure we are working with a 
method that best presents the 
core values of the Viti Vinci 
brand.

p h a n  t U
S O U N D  &  V I S U A L  C O - C R E A T O R



VITI  VINCI  

BRAND DEV.   JULY 2020  

25

A close vibrational representation: 

Create a visual representation of each of the 
HIGH, MIDDLE and LOW notes for each 
ingredient. Investigate the molecular 
structure, the density of each of these notes 
as their volatility fades over time to create 
a scent analysis for each individual 
ingredient.  

This visual representation gives us an 
indication of what type of Timbre to assign 
each of the ingredients. The sound or 
‘Timbre’ of each ingredient will have a 
similar looking FFT spectrum analysis as the 
Ingredient’s scent analysis. 

Viti Vinci Sound 
Signature Methodology

VISUAL REPRESENTATION OF THE SCENT 
ANALYSIS  FOR CITRONELLA 

FFT SPECTRUM ANALYSIS  OF THE TIMBRE 
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Viti Vinci Sound Signature Methodology 
Based on aroma notes of principle constituents

VISUAL REPRESENTATION OF THE  
SCENT ANALYSIS FOR CITRONELLA 

<
 
B
A
S
E
 
>

 
<
 
M
I
D
D
L
E
 
>

 
<
 
H
I
G
H
 
>

 < VOLATILITY (EVAPORATION RATE) >

A
R

O
M

A
 N

O
T

E
S

<
 
F
R
E
Q
U
E
N
C
Y
 
I
N
 
H
Z
 

>

F
R

E
Q

U
E

N
C

Y
 

p h a n  t U
S O U N D  &  V I S U A L  C O - C R E A T O R



VITI  VINCI  

BRAND DEV.   JULY 2020  

27

Viti Vinci Sound 
Signature Methodology

Then, to create a sound signature for a 
blended scent like ‘Spirit Animal’, we take 
the Timbres that represent each ingredient 
and mix them together.  

The resulting output will have the 
characteristics of each Timbre and Sound.  
What also works very well is bringing speech 
to morph into the resulting blended samples. 
We can literally make the ingredients speak 
or combine with vocalisations or other 
rhythmic impulses.  

Afterwards, we send the timbres along with 
other ingredients and parameters to be panned 
in a 360 degree ‘Habitat’ that immerses the 
listener into that ‘Spirit Animal’ sound 
world.  

SEND TO SPATIALISATION 

FFT ANALYSIS  OF THE BLENDED SAMPLES 

SUPERVP MODULE 
FOR CROSS-SYNTHESIS  

FFT ANALYSIS  OF THE  
CARROT TIMBRE/SOUND 

FFT ANALYSIS  OF THE  
CITRONELLA TIMBRE/SOUND 
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V i c t o r i a  
d e  t a l h o r a

  WORK INVOLVED:   
Brand development / Art and design direction / Digital Assets  

Victoria de Talhora is a luxury cashmere, 
silk and wool business based in Altea 
Spain.  In 2020, I did some brand 
development work on their identity,  art 
direction and digital assets.  The work is 
on-going after doing a small sprint in 
Winter 2020. 

WEBSITE: 
https://victoriadetalhora.com/

p h a n  t U
S O U N D  &  V I S U A L  C O - C R E A T O R



  WORK INVOLVED:   
Brand development / Art and design direction / Digital Assets  p h a n  t U

S O U N D  &  V I S U A L  C O - C R E A T O R



V i c t o r i a  
d e  t a l h o r a

Victoria de Talhora is a luxury cashmere, 
silk and wool business based in Altea 
Spain.  In 2020, I did some brand 
development work on their identity,  art 
direction and digital assets.  The work is 
on-going after doing a small sprint in 
Winter 2020. 

WEBSITE: 
https://victoriadetalhora.com/

FULAR SHAWL
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I was approached to create a website for 
the first product launched by Prime Agri 
Hemp Sciences.  The product is a health 
and wellness product called XES Sensual 
- a vaginal serum with CDB properties to 
stimulate orgasm in women.  

X e s  
w e l l n e s s
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I was challenged to produce a website in 
5 days in time for their European launch 
in Italy at a trade show, with no product 
photography and style guide. I lead the 
creative project single handedly at short 
noticed delivering on the below: 

-  Art direction and design 
- Web design 
- Event POS material 
- CGI 3D Product assets art direction  

and storyboarding 

X e s  
w e l l n e s s
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e A r t h  e c h o

We are a collective of sound healers, designers, engineers and visual 
artists exploring ecological artistic audio and visual content around a 
central theme ‘Earth Echo’. We amplify nature’s resonance, an immersive 
mind and body experience that uses ancient healing tools combined with 
360 audio recordings of natural habitats to create awareness of the 
importance of sound ecology and it’s potential to attune the human bio-
field into a state of balance and harmony.   

The soundscape ecology of our habitat has a direct impact on our 
psychological and physiological well-being and our vision is to bring the 
natural world around the planet into a space where we can experience 
wild habitats through mind and body immersive artistic content and 
events; inviting each of us to begin to re-imagine Earth through our 
senses.
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Private & Confidential. © Earth Echo, 2019. All rights reserved.

E a r t h  e c h o

An ecological artistic sound 
harmony project
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E a r t h  e c h o

An ecological artistic sound 
harmony project
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I have been a senior designer, art director 
on the Dove brand since 2015 and 
continue my work with them today 
through the agency Ogilvy (WPP). 

The following slide are some of the works 
produced to date across product, TVC 
and digital. 

D o v e
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To create a brand identity for a digital 
platform that connects ‘amazing’ people 
for projects and businesses around the 
world with suitable skillsets, personalities 
as well as experiences in a fun and 
engaging way.  

amazing.at is an evolved version of 
linkedin, bringin personality and fun into 
the recruitment industry. A half-breed 
between facebook and linkedin. 

Work is on-going.

a m a z i n g . a t
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WILD
CORDYCEPS
SINENSIS
ex t rac t

DIETARY SUPPLEMENT
30 Mi l l i l i te rs  (1  F lu id  Ounce)
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*This product contains no trace of nuts.

9 Sugar free 9 Wild    9 Organic 
9 Gluten Free    9 Non-Gmo

Serving Size 1ml (1g)
Servings Per Container 30

Calories

Proprietary Blend

*Percent Daily Values are based on a 2,000 
calorie diet.
† Daily Value not established

Other Ingredients: Glycerin (Glycerin Content 
95%) water.

Wild Cordyceps Sinensis 
(Ophiocordyceps Sinensis)

4

<1% *

†

1
Total 
Carbohydrate

Amount Per 
Serving

% Daily
Value

Supplement Facts

Add to water, coffee, tea, 
smoothies or take neat. 

DIRECTIONS: 

SUPPLEMENTS TO 
SUPERCHARGE YOUR 
BODY AND MIND.
Found only in the Himalayas, 
and worth more than gold per 
gram, CORDYCEPS SINENSIS 
is one of the most valued fungi.

Cordyceps Sinensis increases 
your body's ability to deliver 
energy to your muscles. 
It supports immune health, 
reduces fatigue, and improves 
energy levels. Take before 
a workout to oxygenate your 
body, reduce exhaustion and 
speed up recovery.

Our fungi are organically grown 
at pharmaceutical grade farms, 
or sustainably sourced from 
pristine forests or Himalayan 
plateaus. We extract using 
state-of-the-art techniques that 
give you the most potent, 
concentrated doses.

Manufactured by Potent Fungi LTD. 
in Yangon, Myanmar. 

INFO@POTENTFUNGI.COM
POTENTFUNGI.COM

Made on:  dd,mm,yyyyy

Use By:    dd,mm,yyyyy

STORE IN A COOL, DRY PLACE.

Packaging design for fungi 
adaptegens and supplements 

WEBSITE: 
https://www.potentfungi.com/
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  WORK INVOLVED:   
PACKAGING 

Packaging design for fungi 
adaptegens and supplements 

WEBSITE: 
https://www.potentfungi.com/



Thank you 
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To get in touch about please contact: 
phan.tu.tu@gmail.com 
+44 7830 318980 
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